Evergy's New
Rate Plan Options

Time of Use (TOU) Plan
MOPSC Update December 11, 2019
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= Agenda

 Strategy and Cross-Functional Collaboration
 Marketing and Outreach

e Education, Enrollment and Success

* Enrollments and Channel Activity

e Questions
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~ \Why new rate options?

BEFORE THE FUBLIC SERVICE COMMISSION M O = Ti m e O f U S e R at e Pl an

OF THE STATE OF MISSOURI

e o ) MO West & MO Metro Stipulation & Agreement with

Company™s Requess Tor Auth
A Ciemeral Rate Enerearse for

R R I MOPSC during 2018 Rate Case

Operations Company s Request for Auibogization §
Emglement A (reneral Rate Increase for Electric ]
Sernce

1. Establish a global awareness, education and

COME NOW Kansas City Power & Light Company (CRCPELT), BCPEL Geeater

ety marketing plan to reach all customers

“Snf), the Office of the Publie Counsel (“OPCT), Advisced Energy

WON-UNANIMOUS PARTIAL S
CONCERNING

A7), Mussouri Divissom of Energy (DE™), Missouri Joat Municipal

ol Renew Missowi Advocaies (“Renew MO} e Design Stipulatsess defises n meaningful and

Enroll customers within the opt-in TOU rate plan

v Iy vl thiisgh Thets pespoetive conmac], and e thewr Non-1nanimotis eermative rate plins @ the form of Tune of Use

Pariial Stipulation and Agreemeni concerning mie design tenes (“Haie Design Stipulaiion’), Jmsomes: iilowing accepted hest pracsice and

respectfially state as follows to the Missori Public Service Commission (*Commission ) stomers within the class. The Company believes

Shadow Billing Business Case

GREEMENTS moad selectsom of mies offeved 1o Customners and

I SETTLEMENT OF SPECIFIC ISSUES Fade an cpportunity o Cstoasens fo it demsands

Tl S Evaluation, Measurement and Verification (EM&V)
Essmes filed in this case: Lowd Resesnch {11k the following fnes i Bme DesignClass Cost of entract sddniamal benefit from pecent upgrades in ]
Service (11 (Time of Use Residential Rate Design). Tariffs (V) Riders (V): Indiama Mosbel (VT)
Thind Pasty Charging Stations (VIT); and Dissributed Energy (VIIT). As soch, the partics do ot &L and GO will affer a residential Tame of Use C u Sto m e r R ese arC h
bebicve that it is pecessary 1o hear these bwacs s begisning on September 24, 2018, piliet by the Company in fes case, as an opt-i ral

fernalsve To Atandasd peasdential fales, whach sh sl

Customer Behavior Metrics

1
b mmte will vemain in efect wtil changed by

(o s S mm— Customer Feedback Mechanism

Back 1o & aandasd rate will be rogered 1o wail 12 meonths befose

ey will be eligible 10 re-enredl in the TOU opi-am rate

Stakeholder Engagement

© 0 N O bk WD

The Signaiories wer da phewss, “orgimally poposed” for @ puposs of idmiifyiag e readmaal TOU piat
e ey W w0 i plitse dhos el ninc b dind wpreiatinally eadhide e KOPAL aid GMIO s jivgmrals felatin
o pommbining TOU with MEELR,

Rate Design Case June 2020
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-2 Project Timeline to Date

Design Rate Case Digital Tools Marketing .
P

Workshop Order rocurement Plan Employee Launch and

Industry Cross- Education Enroliments

Research & Functional &

Planning Team Formation Training

Rate Case Shadow Billing IT Requirements, Design, Development, Implementation, Testing, Launch
Negotiations Business Case
Stakeholder ) MO Commission
Engagement = Check-In
Customer
Research
Plan N

v

EM&V Plan
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)) Our Goals

Public



Marketing and Outreach



Understanding Customer
Expectations



Industry TOU Marketing Review

Reviewed optional TOU programs from a number of utilities

Three key learnings we’re applying:

1. Websites play an important role in
education

» High use of websites, need for an informational and
visual landing webpage

2. High use of visuals

* Many use clocks to show time periods
» Use of color to demonstrate savings periods

3. Focus on “high use” appliances

» Help customer understand that they need to shift larger
appliances like A/C and dishwasher, but lights, phone
chargers and small appliances are fine

Sample List of Utilities Reviewed

Utility Highlights
Welcome kit
APS High visual graphics
Stagger/shifting messaging
Transition phase
The ‘why’ behind TOU
OG&E Transparency around program
Display of time periods
PG&E Use of word “plan”
Top electricity appliance education
Shifting messaging vs using less
Xcel

Examples of easy daily life changes

Southern California Edison

TOU web landing page
Customers who might benefit the most
education

>evergy
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Customer Decision Map

Purpose

To identify the customer’s mindset, — —
influencers and bar“erS/bias that Wi" Challenge: 1'm not sure of the best rate plan for my energy needs. Product: Time Of Use (TOU) Rate Plan
aﬁect th e i r d eCiS I O n to e n rOI I i n th e Mktg Objective: Introduce the power of choice in picking rate plans and encourage enrollment in new TOU option. One Benefit: The power of choice

new rate plan EDUCATION ENROLLMENT ADVOCACY
Stepin Journey AWARENESS 'CONSIDERATION ENROLLMENT EXPERIENCE ADVOCACY
Priority
Environment
{When & the cansumes most ey open
‘ﬂ osr i) - At home- media emai, TV, anine, social | -~ Website ando athes digitabased iformatiansi
,m.:;,:::‘;:“: onie e P s baed mformaton ;‘:m:.’a::uru\l\uhmﬁnl‘lﬂlhm» ;‘::;lr:;mc:ﬁl;mgdac\lh\y,mﬂllus -::::‘n::::l:m;mmwucsm;maumm‘
e S e ar C '.‘“'e:ﬂ(m"“'"dhm’d'"'d"‘n““' ::‘;:’x':::_::;d':_m 1y, - Athame. - Websitefusing OPower toak. - Comemwnity - neghbiors, chureh, town/cty mestings, etc.
- the Evengy neghtrars, sarty - Evergy wall-in payment center. - Receipt & review of monthly bill. -

Insights were driven by research
performed throughout the e s e Pt i i

consider our mess age)

- Branded materiabs {traditianal o anline; encouraging

develo pment of the new rate P lan P —— ronstsgr rodasou Bgeucin oo stttk et [
. - Traditsanal/digital media sourees ¥ e . . - Evergy Representstive (CSR, call eonter, walk-in payment | time usage/pragress information. B
- - Evergy Representative |CSA, call center, walk-in payment - Family, friends, neighl . Comimunity.
- Familly, friends, neighbars. ) center] center] . - Notable cast savings. - Experts, legistatnes, enewmminity officish.
- News outlets, blaggers, secandary info sources - Moving resourees (HOA, community directories, - Optians for additional sccount tools resources {OPower, |- Interaction with a Evengy representative.
reocation gudes, bundie sensess faroducts]
- Buikders fResl Estate Agents
- - Barriers or Bias 1)1 didnt know Evergy had different sate plan optians | | 1) The new TOU plan feels complicated ghen the diffesent |1 o [1rm v 1) paar unresized savings Vil the TOU rate plen
Ton 3l cauld chaose fram. nricing levels throughout the day. unintuitive, actwities.
2] Don't fisl B Evargy i being truthiul/ trans parent shout why these sre
2) The variaus rate plan options fed campheated ta 21 This plan requires me changing same of my daty 2] 1 dan't have ae know whese b find o of my scesunt 2] 1 ' reflected in my ¥ aptions
understand and hard to switch to. | habits/rituals during the wark week. information (enroliment requires too much
information jeffort to find finput info). 3] i difficult to aRe i 2] Seefhear ¥ i or
hgbwisiven sion s ot

3) et sure  this new TOU plan is fight fos sus 3] Switching to the new TOU plan requies more effart
than what it's worth given haw much 1l save. 3] Icansider mysef technalogy averse.

Customer journey map then drives pousciten e

gaing an and/or | cannat get clear answers ta my

marketing activation tactics to
address the barriers/bias.
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Media Consumption

The average commute in
our area is between
19.3-22.9 minutes”

83% of those emploved in
our area drive alone to

work"®

81% have listened to the
radio (home or car) in the
last 30 days**

7~

=

68% have listened to
streaming radio (i.e.
Pandora, Spotify, ete) in
the last 30 days**

6.4 % have watched video
online in the last 30 days**

51% have watched video on
social platforms in the last
30 days®*

oo

.

65% have used Facebook
and 25% have used
Instagram in the last 30
days**

80% are using the internet
on their smartphone and
71% are using it on their

computers®®

43% have been to a Royals
game, 36% have been to
the Power & Light District
and 23% have been to
Union Station®**

Sources:

* US Census Bureau

** 2018 MRI Database

*** Kansas City 2018 Scarborough
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Campaign Messaging
& Strategy



Marketing and Outreach Strategy

o Strategy: Simplify, Connect, Consistency

* Approach: Build momentum using phased approach
 Phase 1. Employees
 Phase 2: Advocates
 Phase 3: Mass Awareness
* Phase 4: Continued Enroliment

* Tactics: Use a mix of mass and targeted channels
 Messaging: Easy to remember and understand, Ex: “Wait ‘til 8”
e Creative: Bold, noticeable, welcoming and easy to read

>evergy
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Campaign Approach

Building Momentum: Phased Approach To Rollout

: : Early Full Customer Target Customer
Audience Employee Education : :
Adopters/Advocates Education Campaign Enroliment
Length of _ 12 weeks 14 weeks 45 weeks _
Mid-August — October October — December Late-January — November Ongoing
Phase 2019 2019 2020
Educate all employees to Enroll earlv advocates who can Educate all customers on rate
become knowledgeable Ay . options and high-level Used targeted channels to help
Goals help build trust in the program : . .
resources/advocates for . understanding of TOU/Demand drive enroliments in the program
and provide enrollment feedback
TOU/Demand rates
Primary Radio, Digital, Social, Email, Bill
) Web, Email, App, Signage Email, Social, Events Insert, Website, News Media, Social, Digital, Email, Web
Tactics and other

>evergy
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Campaign Strategy

Marketing & education campaign strategy is guided by 3 key learnings from customer research

Customer Learning

e Rate plans can be confusing
or feel complicated

e Today’s “Google first”
customer looks to digital and
social channels to educate
themselves on new things
every day

» Customers look to Evergy’s
website for reliable and trusted
information

Campaign Strategy

e Simplify: Deliver education in a clear, concise manner
utilizing streamlined visualizations of key information

wherever possible.

e Connect: Deliver education to customers across an
integrated mix of touchpoints proven through research
and history to be successful in reaching and resonating
with customers.

e Consistency: Make a consistent, centralized message
available on the company’s website, which all other
tactics, including direct/in-person communication, will
drive customers to for additional information/education.

Public



Creating Rate Education Synergies

Educating on a larger scale as the portfolio of plans continues to expand.

Standard Rate Plan Customer Decision Journey New Rate Options

Evergy is putting the power of choice in
Awareness your hands with new rate plan options
design to save you money based on
the times you use energy the most.

Evergy’s Standard plan is what the
majority of our customers begin with _ _
when signing up. Growing portfolio of rate plans

caucation
of energy pricing. Once you've used that oA ) €
tier's allotment, your rate changes based Which is right for you the majority of your weekday energy

on the next tier’s pricing. use to off-peak times.

Enroll
My plan

With a few small behavioral changes
in my daily lifestyle, changing to the
new Time Of Use plan would be
beneficial to me/my family. I'm going
to enroll in it.

My current plan is perfect for my family’s
lifestyle and energy needs today.

>evergy
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Rate Name and Messaging

Rate Names and Messaging

v' Time-of-Use:
v Name: Time of Use Plan
v" Marketing Message: Switch, Shift & Save

Naming/Messaging Strategy

Leveraged utility peer learnings from other plan launches -
to frame messaging | i

v Clearly explain how the plan works
v Highlight peak period hours

v Incorporated examples of energy changing?_
behaviors that would need to occur to realize
savings within the plan

v Establish rate plan as “weekday” only

>evergy
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Time Period Name and Messaging

_ Time of Use Plan
Names and Messaging

v’ Time Period Names: /A 2 1N © sy
= Peak: 4 pm -8 pm B v 8 M .}
= Saver. 6 am—4 pm, 8 pm—12 am i 5

= Super Saver: 12 am — 6 am \ “~ ./ D k.
iy PEAX

v Marketing Messaging: Wait ‘til 8

Weekdays (Mon—Fri) Weekends (Sat-Sun)
$0.35 $0.3 $0.35
$0.30 $0.30
$0.25

Time Period Names/Messaging Strategy **

$0.20 Average general rate 50.20 Average general rate

$0.14 $0.14
. . $0.15 .. + = e $0.15 — e
v Clearly explain how the time works $0.10 . $0.10 e
v" Highlight high use period hours $0.05 .Sﬁf‘. 005 .“isl
\/ Llrglt thte udse Of ) teak” due to CUStomer o 12-6 AM 6 AM-4 PM _P B.PM: o 12-6 AM o 6 AM-12 AM
understanding of term : ' M : :
v" Develop terms that our customers are —
already used to hearing in their daily lives s eve rgy
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Rate Portfolio

When It Comes To Energy Savings, Timing Is Everything
Everyone’s needs are different—and so are the times we use energy. Which is why Evergy puts the power of
choice in your hands with new rate plan options, each designed to save you money based on the times you use
the most energy. So, you can find an energy plan that best fits your life.

Option One: Option Two: Option Three:
Time of Use Plan Standard Tier Plan Future Plan

Our Standard Plan is our most TBD
traditional plan. You pay a flat rate for

energy, plus a fixed monthly fee. This

plan may still be right for you if

spreading out your daily energy

usage or shifting energy use away

from the peak times of 4 — 8p.m.

doesn't fit with your lifestyle.

Our new optional rate plan rewards you with
rate discounts when you shift the majority of
your weekday energy use to off-peak times,
like after 8 p.m. If you can shift a portion of
your energy usage — like running the
dishwasher, washing machine, dryer, and
charging your electric car — away from the
hours between 4 p.m. and 8 p.m., this plan
may be right for you.

With our new rate plan options, you save money on energy when you time things right. To learn the times you’re using the most
energy and which plan is the best fit for your life, log in to your account at Evergy.com. 2%
s eVerqy
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Adoption Curve

Innovation and technology adoption curves typically look like this.

Whyshouar e skeptcal
MRIUMDG have tried this
technn:lugy? earlier!"
"l want to show ' :
you this helpful
tool | found."
: “lguess |can
giveitatry, but
"I have to be Ineed help.”
thefirsttotry :
this."
Innovators Early Adopters  Early Majority Late Majority Laggards

> evergy
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3> evergy

Introducing... Rate Options

Cown ) Coranr)

Don't have scoses? REGISTER NOW =3

Save money on
energy with our new
Time-Of-Use Plan.

Get rewarded with rate discounts when you shift

energy usage away from the peak hours between
4 and 8 p.m.

LEARN MORE

When it comes to energy savings,
timing is everything.

If you can shift a portion of your weekday energy use=like running the
dishwasher, washing machine, dryer and charging your electric
car—away from the peak energy use hours between 4 and 8 p.m., you
can save money with our new Time-0f-Usze Flan.

S

(\ LEARN MORE /:]

>>evergy
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Phase 1. Employee Campaign

3>evergy

Introducing our
new Time of Use Plan

If customers can wail to run the dishwasher and other large
appliances outside of weekday peak hours, like after 8 p.m.,
this plan may be right for them.

swiTcH

SHIFT

Introducing new

rate options SWITCH

with new oniine fools

Time of Use Plan
Even Use Plan

el SHIFT

usnge avway from peak hours

PeakHours | 3-8 pum, Evergy Kansas & Missour Metros, Evergy Missouri West | 1-8 p.m. Evergy Kansas Cestral {summer hours)

SAVE

=evergy gt
Wait
til |

R Rt Mlane Time of Use Plan

Time of Use Plan

T e

More control
More ways to save
We're adding two exciling new oplions
to our Power Chaice Portfolio. introdticing our
Time of Use Plan and Even Use Plan.

Even Use Plan
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o~ Updated Rate Pages

* New Rate Page

« Wait ‘til 8 Campaign
Landing Page

* New rate pages for every
rate, using new graphics

« Compare rates inside
MyAccount

s> evergy

Auginess

Manage Account

>evergy

Qutages  Ways to Save

It's easy to save with our new
Time-Of-Use Plan.

Smart Energy

¥ Home Maruage Accoont

Time of

Fay a lower price

save.

B Infermanion

Power Choice Plans

Use

tor energy

during pff-peak times and on
weekends, IU's a5 easy as shifting
energy use away from 4-8 pm to

24 s

My Rt Options

All-Electric

Pay a lower rate during the eight-
maonth winter season, which is
generally best for those with heat
pumps or electric heating in their
homes.

Standard Tiered

‘fou pay for energy according to
tiered levels of usage, with rates
1hat go up in each tier in the
summer and down in the wintes.
Learn what that means.

Every person has different energy needs, which is why we offer flexible rate plans to fit your lifestyle.

Look through cur flexible pewer cholce plans 1o help save meney and align with yeur persenal budger, litestyle and energy usage.

Save money
on energy

Wt Evempy's o Trese-Of-Aise lsta Plan
dhesccunec (103 APt meeictiy snengy e
= e the distwirib, widing ma

drper ard ottee Laige Spspiianees - by s e
ot hours batween 4 and 8 pm

When it comes to energy
savings, timing is everything.

ol

What other changes can
-save me money?

Program your thermostal to
reduce heating and cooling
during on-peak hours o
when you're not a1 home.

See if the new
Time-0f-Use Rate Plan
is right for you.

3 evergy

Z=evergy Manage Accound  Outoges  WoystoSave  Sman Erergy

Time of Use Plan

Get rewarded with rate discounts when you shift energy use away
from peak hours.

About the Time of Use Plan

o v Tl o8 s s 1wt yom wih ke acourts when yom S8 weslclay ensigry e o of paak ey, s afte £ pm.

How does it work?

Ther nt o1 ewabing o varies by Hma o Bhe dm; ey o 1 weeh aivd by Beancn. Proviing that pows: Coms leas daing
ALk Tinen, 3 0% et B B 1 Yo Vil 8 B 47 WY =h g i Sowe e Eapes Sas iien
i i s o ek ] B,

£ On weekends and
hodidays, you slhways save!

@ oo
[ R R
Qrx

ATk

Shiing = . * s vl ot by s o oy, sl
Ptk v cab rogians oo i b sty

Tha Thne of Lise Flan Con Seve o $1.03 par:iiboaatt how dering Saces, and $200 per ASowan Romr Surieg Super Suse! Tme
Atk M, oo By o s B ey i 15 g sk oar,

Time of Cige Mate Plas Tiene of Uy ftats Piss

Shift Save

GORgR wy WM Ak Bryery 918 e e WA

10 0w il of Whe cobasis 122 tha Timme cf Usm Flan, phease rafirence the o i,

Is the Time of Use Plan right lor me?

Thiat depencts. Everyonds meds ae O fioremt - o tha i
N A S

o, By ot i b b 1 E Pk ey
. this o b e 1

Ligin: B, o e ] e 2

How else can | save money on energy?

Ao, pet your iegmas higher et i the e,
Tk oy ¥ e rop i for year T
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Don't have enline access? REGISTER MOW

Introducing our new
Time of Use Plan

Save money on energy and EV charging
with our new Time of Use Plan.

Our Time of Use plan is an optional rate plan that rewards you with rate
discounts when you shift energy usage sway from the peak hours
[Monday-Friday, 4-8 pm] it's an ideal plan for electric vehicle owners like you

If you can shift when you use mejor appliances on weekdays—like setting your
EV changer timer to start changing after midnight, or running 2
washing machine and dryer awsy from the peak hours of [Monday-Friday, 4-8
p.m1 you may be able to save money with our new Time of Use Plan. Plus,
you'll shways save on weekends and holidays!

Costs are higher during the peak hours of Mondey-Friday, 4-8 p.m., soits
important to shift your energy usage to save.

4

o weekends and
lays, you always savel

SUPER 24 VER
PM o s

y W

"~ FERK

Learn More

Sy yaan®

arly Adopters— TOU

>evergy e SO

Don't have ¢ @ access? REGISTER HOW

Save [$X] a year
with our new

Time of Use Plan

‘We crunched the numiens, and based on your kst 12 monihs of snengy use,
et determined thal you could save about [55] per pear by switching b o
e Time of Lise Plan.

Switich b the Tine of Use Plan and youll enjoy the S greal serios, ple &
the exira savings each manth off your enengy Bill based on your oumesit
gy befuion, Plus, if you neducs the amount of energy you s

(o ay-Fridey, 448 pum), you oould s even mone. Plus, youll absays save
o weekends and holidays!

Sewe for yourssll Use cus new online 1ools 1o view your enesgy usage and see
Thow musch you can save.

What is the new Time of Use Plan?

Cur Time of U Plan is an optional rie plan thet rewands you with rate
diseeurs when you shift yous weskay [Monday 1o Friday) ensgy use 1o
off-pesk Bmes, [Re afier & pam

IF e eain shilt wihesn you use major applisnces on weekdays— ke nning the
dishwasher, washing machine, dryer or A/C—away from peak hours [bebwesn
4 amcl 8 purn ], you may be able 1o save monsy with our new Time of Use Plan.
Costs are bigher dising peak howrs of Monday-Friday, 48 pm, 5o its
mpartant io shilt your energy usage 1o save.

s>evergy L e

Jon't have online acese? REGISTER ROW

Save money on

energy with our new
Time of Use Plan®™

(ar T of Lises Plan is an opticnal rete plan that rewards you with rate
dhisoounts when you shift energy usage away from peak hours, [Monday 1o
Fridary, betwesn 4 and B pm].

What is the new Time of Use Plan?

I you can shift when you use major appliances on weeldays
{MAondany-Friday—like running the dishwashes, washing machine, dryer or
A C—away from peak hours [between 4 and 8 pmy, you may be able to sawe:
money vith our nes Time of Use Plan. Our new anline 1ooks make it sy 1o
wiew your enengy usage and see how much you can save.

Costs are higher during the: peak hours of Monday-Friday, 4-8 pm., soits
impartant 1o shift your enengy USage to save.

y

Fid

™
=
idyg g
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Phase 3: Full Launch - Handout

Save Money on EReIg

B

> - When it comes to I
3> evergy W:?:;' energy savings

energy use —like wnning the
washing machine, dryer and
appliances— 1o of

8 p.m,, youcan

3> evergy

' B -~

It's easy : s Save

to save with our new : " — B i & T meney on energy on weekdays
Time-0f-Use Plan, ' = before 4 and after 8 p.m.

Swiltch

your eneray rati
plan to our new
Time-0f - Lise Phan
at EvergyAfterf.com

Calculate your potential savings at EvergyAfter8.com \

>>evergy
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Phase 4: Targeted Enrollment - Digital & Social

¥ 31 weather alerts

= E] /4% KsHB « WatchLive
= 4 KaNSas CITY

Weather¢S:76"  LocalNews SateKC Traffic 2019Flood Contests

Local News
Kansas City Local News

LOCAL NEWS

Tom Dempsey opens up
about cancer battle: The Save money
diagnosis on energy.

LOCAL NEWS
Bats: The uninvited guests in
Johnson County homes

LOCAL MEWS
'Yes' on Question 1 Tuesday
would limit KCMO tax

incentives

5 AM, lun 17, 2019

E Everay

Get a o met
lower

weekday E
energy Wait
rate. til

Save money on energy when you shift
chores to off-peak hours, like after 8 p.m.

Shift energy use to Save money Learn more at
off-peak hours. Lear More N EnETGY. Leam More || EverayAfterB.com [ aa More

Switch to the new
Time-Of-Use Plan.

241 Uikes * 12 Comments * 6 Shares
o - +

> evergy
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Phase 4: Welcome Letter

3 evergy

Welcome to Evergy's new Time of Use Plan.

‘fou've made a smart choice by switching, and now we want to help you lower your monthly energy bill even
mare. Fhift your energy usage away from peak hours on weekdays—Monday through Friday—between 4 p.m.

and 8 p.m. to maximize your savings with the Time of Use Plan. On weekends and holidays, you always save!

Alzo, check out these useful tools and tips:

Weekly Rate Coach Report Emails

‘Watch for our weekly TOU Rate Coach Reports by email that
provide details about your actual energy usage and costs each
week, 35 well a8 personalized insights and coaching tips to help

YOU save money on energy.

Online Energy Analysis

Visit Evergy.com/MyData to see exactly how much energy you're
using, when you're using it, and how much you're paying for it.

Questions about your new plan?

Emiil TOU@Evergy.com or call 300-541-0407

When it comes to saving on energy, timing is everything.
Shift appliance usage away from peak hours on weekdays—Monday through Friday—between 4 p.m. and 8 p.m.

B On weekends and
holidays, you always sawe!

SUPER SAVER
PM 12-5AM

S AM-4 PM & BPM-12 AM

PEAK
A= PM

PEAK

Dishwasher Magnet

In home reminder of the
program that encourages
behavior shifts.

> evergy
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Marketing and Outreach Recap

o Strategy: Simplify, Connect, Consistency

* Approach: Build momentum using phased approach
 Phase 1. Employees
 Phase 2: Advocates
 Phase 3: Mass Awareness
* Phase 4: Continued Enroliment

* Tactics: Use a mix of mass and targeted channels
 Messaging: Easy to remember and understand, Ex: “Wait ‘til 8”
e Creative: Bold, noticeable, welcoming and easy to read

>evergy
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Education, Enrollment
and Success




Education




A\ N
Y 4

Rate Education

>>evergy

PO. Box 418679, Karsas City. MO 84141

Rate Education Report
March 21, 2020
Account number X(00001

We've put together this report to introducs you to

our new Power of Choice program, providing

personalized guidance about your rate plan options

as well as tips for saving energy and monay.

Read on to leam more or visit:
» evergy.com/plandetails

Evergy puts the Power of Choice in your hands

Cur new rata plans ara designed to save you money based on when you use the most energy. This report
estimates the cost of each plan and helps you choose the best plan for you. For most people, switching to a Time
of Use [TOU) rate plan and reducing weekday energy usage from 4 pmito 8 pm can help lower enengy costs.

You're currently on Standard Tier Plan.

O 9

Standard Tier Plan Time of Use Plan
Three pricing levels basad A discounted rate when you
on how much energy you shift weekday energy use fo
usa each menth. designated off-peak times.

What do different rate plans cost?
Avg over past 12 months

200
$150 $165
$130 LLast year you would have saved mone
on a TOU rate plan.

$100
$50
50 “Estimated values, This compartson Is basad on your

Standard Tier Plan Time of Use Plan hour-by-hour anargy use over the last 12 months.
Ready to switch plans?

To view rate plans and choose the best one for you, log in
o your account at evergy.comJ/changeplan.

Turn over ==p

Estimated cost per year

Jan Fab Mar A May Jun
Jondard  gi00 g0 g0 S0 $wa $im
Plan
:;"L‘.:“ S0 Sen $120 S Sz B

The

Include local taxes or fees and might differ from. your costs.

More ways to save

Llh o

]

A A\ 4
Delay running your dishwasher
Load your dishwasher during

peak hours, but dalay starting it
until off-paak hours.

Delay running your dryer
Diryers use more enargy than
washing machines, 5o wait until
off-peak hours fo dry your clothes.

Amnual
Mg SR O N Dk Cam
$1560

Your
$150 f1a0 $10 S0 $110 curmant
plan
3155 S11z 3104 3110 Sa8 51360 Your
bast
plan

timates basad on your electricity usage from evaliable data using applicable rate prices and surchargas only. They do not

-
aw

Use a smart thermostat to
automate off-peak savings
Schedule your smart thermostat
50 your heating/cooing systam
runs less during paak hours.

Frequently asked questions

‘Why is Evergy offering a Time of Use (TOU) plan option?
Shifting your energy use to off-peak times lets us use
environmentally friendly resources and pass the savings
‘on to you.

‘What if my report says | won't save on the new plan?
This report estimates costs without considering possible
Ilfastylemarges_ Shifting higher energy use—such as
running the dishwasher, washer, or dryer—to off-peak
hours may help you save monsy on this plan.

If | switch plans, how can | tell if I'm saving money?
If you enroll in the TOU plan, you'll also get a weskly “Rate
Coach” email with personalized insights and tips to help

Find more information on rate plans
} Visit evergy.com/plandetails

Find more ways to save

To receive personalized energy saving tips,
completa our Home Energy Analysis survey under
the Energy Analyzer tab at ewergy.com/myhome.

you save energy and money. -n
>evergy
Evcrgy ol QAo 1o 2ecurcy B o caoinies 2 - Sy Ay o R o G el
¥ el ,m'.gnvgw 2y o y an i laciity for
any camagas of any

E4Frinted on 10% POSt-CORSUMGN MSCyTked papar Using Willar-Dased Inks.

© 2010 - 20260 Opowsr. A3 Tighes rassrved.

Introducing Evergy's new
Time of Use Plan
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Find out if the new Time of Use Plan is right for you

How it works
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When it comes to energy savings, timing is everything
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9 Missour West

Business

New and Enhanced Web Features — Rate Comparison

Q Search i\ Contact Us n Mowving ‘

>>evergy

My Account

W Yo ne a8

Account Summary
Profile

Make a Payment
Payment History
Bill History

Preferences

Change My Rate

Energy Dashboard

Track energy usage and utilize

Energy Usage
24-Month Report
Energy Analyzer

Manage Account

QOutages Waysto Save  Smart Energy

Billing Rate Information

relaed L Payrment o view rafle R0 NG DEner

Understanding My Bill

Payment Options

Service Areas

Billing Options

Financial Help How Rates are Set
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~# Online Rate Analysis Tool — Rate Comparison & Details

Your Lowest Cost Rate Plan

Based on your electricity use history, you'll save the most on the Time of Use Plan rate plan.

Your Current Rate

¥

-~

Lowest Cost | Save $55

Rate plan

Time of Use Plan

About This Plan

Get rewarded with rate discounts when you shift your energy usage

away from peak hours.

Cur Time of Use Plan rewards you with rate discounts when you shift your weekday
energy use to off-peak times, like after 8 p.m. If you can run the dishwasher, washing
machine, dryer, and other large appliances outside of the weekday peak energy
hours between 4 p.m. and & p.m., this plan may be right for you. On weskends and

holidays, you always savel

Estimated cost

$1 ,065 Iyear

Last year, this rate plan would've saved
you $55.

S1.085/year 51.120/year

AII-EIECtrIC Plﬂn Time Of Use Plan This rate Your current rate
Time of Use Plan All-Electric Plan
Ideal for: Those who want more flexibility and
Ideal for: Those who use electric heat for their control
homes
Highest price: Peak Hours: Weekdays from 4-3

Highest price: Summertime p.m.

Savings tip: Limit your energy use in the Savings tip: Run large appliances before or after 4- imated Cost Comparisa

summertime 8 p.m. ) . )

P Your highest bill on this rate plan: $143
$ 1 ] 1 20 S 1 L] 0 6 5 Jan 28 Feb 27 Mar 28 Apr29 May 29 Jun 27 Aug 28 Sep 2T Oct 25 Nov 28 Dec 27 a.:_::l"
Estimated cost per year Estimated cost per year ] Lowest
L'I::f ofUse 588 587 585 560 567 582 3109 585 363 339 399 $1,085
Learn Mare Learn More
Current Rate Lowest
All-Electric 300 585 390 577 $69 585 5114 594 371 594 396 §1,120
Plan
Change My Plan
Change My Plan
34
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~# Online Rate Analysis Tool — Rate Simulator

Can you decrease your overall use of major appliances?

Find out if your current rate is best for you. Examples of major appliances: air conditioner, heater, dishwasher, washer, dryer.

$ Answer a few questions about your energy habits to see how your costs change.
O Most of the time

Use Our Rate Simulator
() Some of the time

() Never
To save on a Time of Use Plan, shift usage on the big stuff during peak hours. -
Decrease your use of these major appliances from 4 p.m. to 8 p.m. on weekdays.

Skip this question

Lk .
— - g Can you shift your use of major appliances on weekdays from

- A 4 4-8 PM?

B . i Examples of major appliances: air conditioner, heater, dishwasher, washer, dryer.
Air conditioner Dishwasher Washer/Dryer Pool Pump

O Most of the time

() Some of the time

Don't worry about lower electricity use products. )
Examples: Lamps, phone chargers, laptops () Never

Skip this question

35
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~# Online Rate Analysis Tool — Rate Simulator

36

You're already on the lowest cost rate plan

All-Electric Plan

These costs have been updated based on your previous usage
and your responses: Your Current Rate

® Reduce use of major appliances on weekdays from 4-8 PM all the

time.
@ Reduce a lot of energy use overall. 4 i
Update Answers
Reset Simulato .
s e All-Electric Plan

Ideal for: Those who use electric heat for their
homes

Highest price: Summertime

Savings tip: Limit your energy use in the
summertime

$1,045

Previously $1,205

Estimated cost per year

Learn More

Change My Plan

Public
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g Missour West

>>evergy

My Account

W Yo Iine a

Account Summary
Profile

Make a Payment
Payment History

Bill History

Change My Rate

Business

Energy Dashboard

lrack energy Usaoe a

Energy Usage
Z4-Month Report
Energy Analyzer

Manage Account

Q Search

Billing

1nllad b . '
18 el PaYImE r

Understanding My Bill
Payment Options
Billing Options

Financial Help

o -
N ContsctUs

Outages Ways to Save

New and Enhanced Web Features — Rate Change

Rate Information

ew rate options and gener

Compare My Rate
Rate Options
Service Areas

How Rates are Set

n Mowving

Smart Energy
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3 Step Self-Service Automated Rate Change

Select Your Rate Plan Rate Plan Review _ )
o_@_@ . Select Review Confirm
[, -

Seleet Reyiew Condim

Standard Tier Plan (your current plan)

Dur Standard Tier Plan has three pricing levels based on how much energy you use.
Rates go up by tier in the summer and down in the winter. Once you use your monthly
allotment of energy in one tier, your rale changes to te nex lier's price. I you can
menitor your overall energy use, especizlly in the summer, this plan may be right for
you. Leam More

Time of Use Plan

Our Time of Use Plan rewards you with rate discounts when you shift your weekiay
energy use to off-peak times, like after 8 p.m. If you can run the dishwasher, washing
machine, dryer and other |arge appliances outside of the weekday peak energy hours
between 4 and 8 pm, this plan may be right for you. On weekends and holidays, you
always save, Learn Mare

Select Review Confirm

Carefully review the following details before submitting your rate plan change.

Address
16201 BALLENTINE ST

Current Plan New Plan

Standard Plan Time of Use Plan

Effective Date
10/18/2019

By submitting, | agree to the terms and conditions, and | authorize Evergy to change my rate plan.

v Thank you! Your new rate plan will be effective on 10/18/2019,

What o Expect Next

Depending on where you are at in your billing cycle when your rate change becomes effective, you will either receive a final, separate bill for
charges on your current rate plan or you will receive a bill with both your final charges on your current rate plan and a prorated amount due
for the charges incurred up to the point of billing on your new rate plan. All subsequent bills will include charges on your new rate plan. Your
electric service will remain on during this transition

Budget Billing

All rate plans start with the Budget Billing feature turned off. You can tum on Budget Billing in your preferences after your new rate plan
becomes effective.

You have a Budget Billing account balance of $210.05. This amount will be added to the final bill for your current rate plan. This balance is
an estimate and may vary slightly at the time of billing,

Address
16201 BALLENTINE ST

Current Plan New Plan
Standard Plan Time of Use Plan
Effective Date

10/18/2019

Use Energy Analyzer to manage your energy usage, find energy saving tips and more.
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~# Welcome
Experience

Welcome Letter — direct mail
3-4 days after enrolling

> ever .
til
Welcome to Evergy’s new Time of Use Plan.

You've made a smart choice by switching, and now we want to help you lower your monthly energy bill even
maore. Shift your energy usage sway from peak hours on

! y through Friday 4pm.
and 8 p.m. to maximize your savings with the Time of Use Plan. On weekends and halidays, you always save!

Also, check out these useful tools and tips:

Weekly Rate Coach Report Emails

Watch for our weekly TOU Rate Coach Reparts by email that
provide details about your actual energy usage and costs each

week, as well as personalized insights and coaching tips ta help
you save maney on energy

Online Energy Analysis

Visit Evergy.com/MyData to see exactly how much energy you're
using, when you're using it, and how much you're paying for it

I‘-.\ABJBAB!‘( ueala /
| i/

Questions about your new plan?

Emsil TOU@Evergy.com or call 300-541-0407

SAR-4 PM & BPM-12AM

@ PEAK
RPN

-
-
When it comes fo saving on energy, timing is everything. “
Shift appliance usage away from peak hours on y y through Friday 4pm.anddpm. W
-
-
-
-
83 On weekends and .
holidays, you always savel .
-
SUPER SAVER -
PM o Ta-bau -
-
-
-
-
-

Dishwasher Magnet

41

In home reminder of
the program that

encourages behavior
shifts.

Welcome to Rate Coach
(email)
10-14 days after enrolling

3> evergy

Welcome to your Rate Coach, a weekly
email designed to help you save money
by avoiding high-cost times

“You're currently on a Time of Use Rate Plan that charges different prices

throughout the day. YWhen customers on this plan shifted their electricity usage
away from 4 p.m. fo & p.m., they saved on average 35 to $30 a month.

Here's how you used electricity during the
weekdays

What parts of your roufine could you do at off-peak times?

]
4
‘ih
0 KWh

12am

Bam

4pm 8pm  11pm
B Super Saver (3) Saver (35} M Peak (555)
This dista is based on your average weekday electricity wse from Oct

7 1o Oct 11

On weekdays, electricity is 6x more expensive from

4 pm to 8 pm
5 58 555 55
12am Gam 4pm Spm  11pm

How can you save big during peak hours?

Weekly Rate Coach
(email)

21 days after enrolling
s> evergy

You spent about the same amount on
electricity during peak hours this week

This week's
peak costs

- E
—— L

Last week's
peak costs

Here’s how you used electricity during the

weekdays
What parts of your routine could you do at off-peak times?
4.80
320
1.60 I
- ]
12am

Gam

4pm 8pm  11pm

M Super Saver (3) Saver (55) M Peak (333)

This data is based an your average weekday electricty use from Oct 21 to Oct 25,

On weekdays, electricity is 6x more expensive from
4 pm to 8 pm
5

12am

55 555 55

4pm

BGam

8pm  11pm

320
1.60 III
0 KWh

Rate Coach Monthly
Summary (email)
35 days after enrolling
s>evergy

During peak hours this month, you spent
the least on two different weeks

That's $2 less than your most expensive week this month

$9

%0\0/0\0

$3
0
Oct 28 - Nov 4 - Nov 11 - Nov 18 -
Nov 1 Nov & Nov 15 Nov 22
== Your peak electricity costs
This data is based on your weekly electricity use from Oct 28 to Nov 23.
Here's how you used electricity during the
weekdays
What parts of your routine could you do at off-peak times?
4.80

12am

4pm

Gam Zpm 11pm
W Super Saver ($) Saver ($5) M Peak ($55)

[ICTVITIv



~# New and Enhanced Web Features — Energy Analyzer

g Missouri West Business Q Search i\ Contact Us n Mowving ‘
- CVer *
o gy Manage Account | Outages Waysto Save Smart Energy
My Account Energy Dashboard Billing Rate Information
EW You Iine & it ol Track energy usane and wtilize Fir {atnilad b payment of Sfimw rale tions and gener
prElarsnceEs Ao Mo By MERoLnc Ve (i al opl egulation tartt infor
Account Summary Energy Usage Understanding My Bill Compare My Rate
Profile Payment Options Rate Options
Make a Payment Energy Analyzer Billing Options Service Areas
Payment History Financial Help How Rates are Set

Bill History
Preferences

Change My Rate
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~# Self-Service Hourly TOU Tracking

NEIGHBORS | BILL | USAGE

Day view w

Wednesday, Oct 16

7:00-8.00pm
$0.40
Amount $0.08
Usage 0.4 kWh
$0.30 Temp (°F) 50°
53"
48° 2
45° 45 .
. 42 43
$0.20 39° 3g®
0.1 I
200 --II-------l I.ll..-
12am 6am 6pm

12pm 11pm

Peak Saver Super Saver

a
= Wesihen(iy Il so.19xwn B sooskwh I soo3ikwn
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= Enrollments and Channel Activity

Enrollments began on October 1, 2019

All Active Enrollments as of 11/30/2019

Legend:
CSS = Customer Self Service (website)

CSR = Customer Service Representative

(via phone or in person at Connect)

2019
Enrollment Enrollment |% to 2019
State T Division Source Count Goal (3 enrollment
ype months, Oct-|goal
Dec)
CSR 6
MO West (GMO)
Css 235
_ _ 241 750 32%
Missouri TOU
CSR 7
MO Metro (KCPLM)
Css 210
217 750 29%
State Total (458» 1500 31%

45

MO Enrollment Channel Activity

——

CSS 445 97%
—_——

CSR 13 3%

Total 458 100%

*High CSS enrollment %
underscores the criticality of
quality self-service tools,

information and infrastructure.
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= Next Steps

« Expect to meet goal of 3,500 customers by end of 2020

e Solid rebranding execution

» Moving out of soft launch of TOU — full customer campaign kicking off in January 2020
* Majority of customer enroliment being accomplished online

* Next update with Commissioners in September 2020

Public



) TOU Related Elements of Commission Order

Completion date | Status Completion date Status

Review Customer Research Plan End of Q4 2018 Complete Goal of 750 customers per jurisdiction By 12/31/2019

» Discuss any changes needed if metric is not
Launch Customer Research Plan End of Q1 2019 Complete achieved

Gain additional 1000 customers per jurisdiction By 12/31/2020
Develop Marketing and Education Plan End of Q2 2019 Complete » Discuss any changes needed if metric is not

achieved

Develop_ SISl (FEeel Eltel @17 )2 28R SR Meet with Stakeholders for update End of Q1 2020
Mechanism
Develop Customer Behavior Metrics End of Q2 2019 Complete File a rate design case limited to TOU issues By 6/30/2020
Develop business case for shadow billing | End of Q2 2019 Complete On record presentation w/MPSC September 2020
Offer TOU opt in plan 10/1/2019 Complete Meet with Stakeholders for update End of Q1 2021
Finalize EM&V plan End of Q4 2019 Complete Complete EM&V report By 12/31/2021
On record presentation w/MPSC December 2019 Submit above documents to Commission Ongoing

Submit a Residential TOU rate design in next rate case | TBD

47
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Questions




	Evergy’s New Rate Plan Options
	Agenda
	Strategy and Cross-Functional Collaboration
	Why new rate options?
	Project Timeline to Date
	Our Goals
	Marketing and Outreach
	Understanding Customer Expectations
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Campaign Messaging & Strategy
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Campaign Creative
	Slide Number 22
	Slide Number 23
	Updated Rate Pages
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Education, Enrollment and Success
	Education
	Rate Education
	New and Enhanced Web Features – Rate Comparison
	Online Rate Analysis Tool – Rate Comparison & Details
	Online Rate Analysis Tool – Rate Simulator
	Online Rate Analysis Tool – Rate Simulator
	Enrollment
	New and Enhanced Web Features – Rate Change
	3 Step Self-Service Automated Rate Change
	Success
	Welcome Experience
	New and Enhanced Web Features – Energy Analyzer
	Self-Service Hourly TOU Tracking
	Enrollments and Channel Activity
	Enrollments and Channel Activity
	Next Steps
	TOU Related Elements of Commission Order
	Questions

